GREAT READING ADVENTURE 2008 PRESS RELEASE

Who Has Made Bristol Famous?

Wednesday 31 October 2007 

In anticipation of next year’s Great Reading Adventure, which focuses on the history of Bristol, Bristol Cultural Development Partnership (BCDP) is inviting Bristolians to nominate people who they feel have made Bristol famous. 
Ernest Board’s 1930 painting, Some Who Have Made Bristol Famous, is on display in Bristol’s City Museum and Art Gallery and features 39 individuals from 800 years of Bristol’s history gathered together in a group portrait. Among those included are cricketer-physician W G Grace, chocolate manufacturer Joseph Fry, navigator John Cabot, actress Mary Robinson and educationalist Hannah More. Notable for his absence is Isambard Kingdom Brunel.
Andrew Kelly, director of the Bristol Great Reading Adventure, said:


If such a painting was created today, who would be chosen to represent the city from the viewpoint of 2007?  Whose fame has stood the test of time – and who of today’s famous Bristolians would be considered to be of lasting value?
BCDP wants to get people’s ideas about those they feel have made Bristol famous or have done something to put Bristol on the map. This may be within Bristol, in the UK or internationally. 
Andrew added:

People – or indeed animals – nominated may be living, dead or fictional. I hope that this type of poll will take place every 100 years or so – providing a view of Bristol at that time and its place in history. It’s a fun way of looking at history but also allows us to debate what it means to be Bristolian and the nature of fame. 
A new painting based on the nominations will be commissioned in the New Year, with a sketch appearing in time for Christmas. 

Suggestions for people to be included in the new painting can be sent by email to bristolreads@btinternet.com  or by post to Bristol Reads, BCDP, Leigh Court, Abbots Leigh, Bristol BS8 3RA. The deadline for submissions is 25 November and the final selection will be based on the most interesting and convincing suggestions received.
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Contacts

Andrew Kelly, director BCDP and the Great Reading Adventure

Mobile: 07778 932 778 

Email: andrew.kelly@businesswest.co.uk
A high resolution (9MB) digital image of the original painting of Some Who Have Made Bristol Famous can be obtained from Melanie Kelly: 01225 470180 bristolreads@btinternet.com. The painting must be credited to Bristol’s City Museum & Art Gallery if used.
The Great Reading Adventure is an initiative of Bristol Cultural Development Partnership – Arts Council England South West, Bristol City Council, Business West.
It is supported by the Heritage Lottery Fund, Arts Council England, Rolls Royce, Westmark, Business West, Beachcroft. 

NOTES TO EDITORS


The Bristol Great Reading Adventure

Between January and March each year, everyone in Bristol is encouraged to read the same book. The book chosen is one that is either set in Bristol, is by a Bristol author, or is about issues that are of interest to people in Bristol. Books so far that have been chosen are Robert Louis Stevenson’s Treasure Island (partially set in Bristol), John Wyndham’s The Day of the Triffids (which allowed debate about environmental issues and GM technology) and Helen Dunmore’s The Siege, which promoted learning and debate about the Second World War. In 2006 the project extended across the South West region as a contribution to Brunel 200. The selected book was Jules Verne’s Around the World in Eighty Days, a classic novel that dramatises the sense of excitement and limitless possibilities bought by nineteenth-century innovations in transport. For 2007, Bristol joined with the South West, Liverpool, Hull, Glasgow and most of the North West for a mass reading of Andrea Levy’s Small Island.

The 2008 Great Reading Adventure is launched at Bristol’s City Museum and Art Gallery on Thursday 24 January 2008. The featured title is a 200-page comic-book history of the city entitled The Bristol Story: a graphic and (mostly) true history of the great city in the world by Simon Gurr and Eugene Byrne. Aimed at a readership from 11 to 111 and combining the latest historical research with irreverent humour, it will be an entertaining, informative and challenging read. Thousands of copies of the book will be available through schools, libraries, businesses, reading groups and to individual members of the public.
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